“Telling Your Story With Data”

Group Activity Summary
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Group 1

Audience-Parents (would need to educate them so the get their kids vaccinated)

How would we reach them?-Through MD, school, faith orgs, sports, national consulate (need to take the make-up of the community into consideration)

Modes of communication-Local media, school correspondence/nurses, websites (town, school), MD website, town mailing, “sandwich” boards with public announcements

· *Parents have to trust the source

Materials-Posters with pictures of nurse (trusted source) debunking myths about vaccine-use a recognizable face

· Different stories hit home for different people 

· Remind parents that they can get thimerosol free vax

What data to use?-Info from survey, simplify FDA studies

Avoid-Scary messages; raw, boring numbers; placing blame

 _______________________________________________________________________

Group 2
Audience-Young adults, parents of young children, adults with health problems, PCP?

Messages-Use data effectively, i.e.

· Same as any year flu shot-not being explained well currently

· Tell stories about people who had flu
· Address Guillaine-Barre

Possible Ideas

· Truth campaign

· Not telling what to do-use stories

· Young heroes (role models) who got flu shot

· Athletic teams as role models

· “Cowboy up”-Providers/MD’s get shot and share stories (set example)

Key elements-

· Simplify message

· Use visual messaged

· Try social media like Facebook

Group 3

Audience-Parents and MD’s

How to reach them-Via pediatricians

· Handouts in office each visit

· Recorded phone calls letting parents know about vax

· Letters to all patients homes

· “Culture” of vax- receptionist reminds each parent at visit

Key elements

· Info about vax should be detailed and easy to find

· Info on diff. b/w seasonal and H1N1 vax

Data to use/Avoid

· Share safety data but don’t mention mythical side effects (keep out of conversation if possible) unless asked

· Kids are high risk

· Promote reduced absenteeism at school for kids and work for parents

Activity Directions:


Since April, more than a million Americans have caught H1N1 flu, more than 10,000 have been hospitalized, and about 1,000 have died, including 76 children.


Survey results show that there is great reluctance to vaccinate children against H1N1.  How do you use data to convince people to get vaccinated?








Please use the data below to develop a brief strategic plan for convincing people to get vaccinated.  Keep in mind the varying approaches you have heard today and make sure you keep the items below in mind:





Decide who your audience will be (parents, physicians, nurses, schools, health insurers, all of the above, etc). For example: Would you want to go directly to parents, or use schools or physicians as a way to reach parents?  Who would be the best audience for your message?





How would you reach this audience? For example, would you use social marketing (TV, radio, posters), social media (Facebook, etc), handouts, news outlets, mailings, etc. 





What kind of message would you use? For example, would you choose to use personal stories, scary facts, successes with the vaccine, or debunking myths, about the vaccine? 





With this exercise you will find various data points around H1N1.  Which could/would you use? How would you make them useful for someone without any public health or science background?





Finally, are there any data driven messages you would avoid for this audience?











